Customer List Guidelines


for 


Multi-Client Studies on The Role of Executive Briefings








The higher quality your customer lists are, the better we will be able to meet your requirements for number of completed interviews.  The format for your lists is available for download on the Multi-Client Study page of www.abpm.com. 








List Criteria





The more names and email addresses you can provide, and the more accurate your data, the easier it will be for us to complete your surveys quickly and efficiently.


Provide names from at least three times the number (and more if possible) of briefings than the targeted completed interviews.  Example:  if we are completing 50 surveys of external customers for you, please provide the name and email address of the group leader (most senior person) from 150 briefings.  You may provide an alternate name from each briefing (preferably the second highest ranking individual), which could bring the number of names and telephone numbers up to 300 for 50 completed interviews. 


We will want to contact only one member from each company that attended a briefing, and it should be the leader of the group that attended.  That’s because we don’t want to skew the business results by interviewing several people from the same briefing who all agree they spent a very large amount, for example.


Do not methodically select which individuals to call.   The sample should be random (remember your statistics courses in school).  Provide names and email addresses from as many briefings as possible.


Please be sure that lists are as accurate and complete as possible.


If you are participating in both the external and internal studies, provide one list with the required information for external customers and a separate list with the required information for internal customers.  


Indicate the terminology your internal and external customers will understand for your briefing centers and executive briefings (examples of alternative names are corporate visit center or customer visits).


Include a contact name of an individual on your staff to be used during the course of the interviewing process.


Show your company’s name, the name of the briefing center, and the location of the center at the top of each page


Please review your lists to ensure that no duplicate names exist.  We do not want to risk calling the same customer twice (applies to both internal and external customers).





Pre-study emails to internal and external customers encouraging their support of the research will have a positive impact and will improve their level of participation.  We strongly encourage it.  If you do not have the resources to send emails to external customers, we can provide the service for a modest fee plus postage.
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