


TUESDAY, MARCH 28, 2023
10:00 am - 2:00 pm Conference Check In - Ballroom Foyer

Sponsors: Advisory Board Lunch sponsored by Dimensional Innovations; Notebooks 
sponsored by MC2; Keycards by kubik; and Wi-Fi sponsored by The Czarnowski    
Collective

1:00 pm Newcomer’s Orientation - Grand Ballroom B
Sponsored by Derse
If you’re attending an ABPM conference for the first time, we want to help you get to know a few of 
your fellow attendees and to get oriented before the busy days ahead. During the orientation, you’ll be 
introduced to your fellow newcomers and to the ABPM Advisory Board, and hear how you can make 
the most of the conference.

2:00 pm - 2:30 pm

Opening General Session - Grand Ballroom A
Opening Conference Anthem produced and sponsored by Hyperquake

ABPM President Elizabeth Simpson will kick off the conference by sharing her thoughts on the con-
ference theme, “The Power of Connections,” and how it relates to the briefing profession and ABPM 
community.

3:30 pm

In an age of polarization, disconnection, and shallow substitutes for real relationships, it’s essential 
to know how to build and maintain genuine relationships with clients and colleagues alike. Riaz will 
share his “Five Habits of Human Connection” that offer practical tools to build deeper relationships. 
How can you earn trust and create new business by making your small talk bigger as well as explore 
the questions that create breakthrough moments in any conversation? This engaging experience is a 
candid and far-ranging look at how creative conversations can help you reinvent yourself, re-energize 
your brand, and further develop your business.

Break sponsored by Dimensional Innovations

Opening Comments
Elizabeth Simpson, President, ABPM

Connecting for a Cause
We all know that when ABPM members get together it’s powerful. Let’s make it even more impactful, 
and take some time during the general session to connect and play for a good cause. Get ready to 
have some fun, and do some good with one another!

Sponsored by AVI-SPL
Whether you’re in the market for briefing program products and services now, or whether you want to 
collect collaterals for future reference, this reception celebrates ABPM’s vetted Solution Partners and 
is designed to meet your information needs! During the evening, briefing professionals will collaborate 
with ABPM Solution Partners to solve their top challenges and become eligible for prizes in the process! 
See the ABPM Spring conference page for a link to the Solution Partner Showcase map and a list of 
game prizes.

5:00 pm - 7:30 pm Solution Partner Showcase Reception - Georgian Room

Every Conversation Counts: Building Extraordinary Business Relationships
Riaz Meghji

4:00 pm
Keynote Speaker

2:30 pm - 3:30 pm

2:00 pm - 5:00 pm

100% of 2022 Spring Conference attendees who responded to the conference evalua-
tion survey were satisfied or extremely satisfied with their overall conference experience 

(71% said they were extremely satisfied with the conference).



8:00 am  Breakfast - Grand Ballroom A Sponsored by Exhibit Concepts

9:00 - 10:15 am Breakout Sessions
Redefining the “F” Word: Lessons of Success through Fast Failure - Connections Track - Arlington Room
Amanda Allan, Executive Briefing Program Manager, Cloudera; Mary Balzano, Senior Program Manager, Teradata; Amanda Natalie 
Løvgren Fellov, Global Strategic Program Manager, Miro; Darby Mason-Werner, CXLive! Thought Leader Podcast Host; and Nathan 
Pisik, Global Head of Briefing Program Content & Messaging Strategy, Google
We all have ideas we’ve tried or done one way only to have to course correct. They seemed like a good idea at the time but in hindsight 
the ideas became things we learned from instead of the ultimate solution. Let’s come together, share what we’d do differently, brain-
storm for the future and help each other get farther…faster! Who should attend? ABPM-ers interested in an ongoing interactive discus-
sion, to share best practices and ideas as our industry shifts and changes. “There are no failures–just experiences and your reactions 
to them.” —Tom Krause

Human Centered Experiences – A Conversation on the Next Generation of Experience Design for Corporate Spaces 
- Centers & Technologies Track - Grand Ballroom B
Moderator: Emily Kester, Creative Director, Hyperquake; Panelists: Michael Herren, Executive Briefing Center Manager, Illumina; Court-
ney Cowper, Manager of the Honeywell Technology Experience, DC; Caroline Hinrichs, Strategic Partnerships, AVI-SPL; and Kathryn 
Beane, Director of Strategy, Hyperquake
The future has always been fluid, and the rate of change has accelerated exponentially. Our ways of working and interacting are 
changing fundamentally. Customer experience leaders are challenged with building experiences that both support their organizational 
transformation and our ever-evolving work patterns. This next generation of center design is a reflection of a drive to develop future 
forward experiences, supporting compelling in-real-life and hybrid work solutions. What has emerged is an emphasis on a cohesive 
customer journey both in and outside the EBC, considering humans’ full scope of interaction with a brand and business relationships. 
The resulting experiences are focused on the “why”; why clients and employees are returning to in-person experiences, and why it is so 
important to business that we continue to invest in those experiences. This session will provide access to an interactive conversation 
with experience and design leaders from across the ABPM community. We will unpack ambitions and insights from their ongoing collab-
orations and deep experience in the industry.

Telling Your Program’s Story Through Data - Analytics Track - Georgian Room
Renée Niebylski, Director, Global Experience Program, Crestron
Data can and should tell the story of your program. What story are you currently telling and what stories should you be telling? The 
answer: more likely multiple stories depending upon your audience. Who are the new audiences you’re engaging with your reporting, 
considering the large amount of turnover we’ve all seen in the past two years? In this session, Renée will discuss different reporting 
methodologies – regardless of collection method – that can and should adapt to your audience to garner support from your leadership 
and other departments or partners.

Customizing for Vertical Market Strategies - Customer Experience Track - Berkeley Room
Marcy Nelsen, Director, Corporate Briefing Program, AT&T Business, and Alex Matthews, VP, Product, Nexus
Customization is at the core of delivering a differentiated briefing experience. There is simply no other element as important to the suc-
cess of a briefing. A key way to approach customization is to tailor your briefing experiences by vertical or industry. Integrating a vertical 
lens throughout the briefing journey and adapting the experience in a way that is relevant to the customer and their business needs, 
ultimately helps to establish rapport, build customer confidence, and enhance customer perception. In this session, we’ll discuss why 
customizing briefings using a vertical approach can improve results and how to programmatically integrate vertical strategies pre-brief-
ing through post-briefing— both onsite and virtually. We’ll also discuss strategies to prioritize vertical storytelling investments to achieve 
the highest impact and how to best manage vertically-focused content. Finally, we’ll look at tools that can help automate and streamline 
the process.

Corporate Experience as a Service: How PTC’s Experience Program is Driving Business Strategy - Management 
Track - Statler Room
Tom Sullivan, Sr Director of Corporate Experience, PTC and Marshall Thompson, Director of Strategic Growth, Hyperquake
Tom and Marshall will examine the Corporate Experience Center (CXC) team’s strategic growth beyond the briefing center and unpack 
how the CXC program has built executive support for their state-of-the-art center as well as how that success has become a launching 
pad for new opportunities, growth, and recognition in the enterprise. This strategic influence includes: marketing strategy, brand story 
alignment, innovation strategy, internal communications, and customer experience. Participants can expect to leave with valuable 
insight and opportunities to discuss: elevating the Customer Experience program from contributors to strategic business leadership 
roles; driving alignment and influence with the C-suite / executive leadership, and product teams; leading brand and product storytelling 
strategy; navigating (and winning) within the complexities of the enterprise; and aligning funding and support for special initiatives and 
growth. 

WEDNESDAY, MARCH 29, 2023

“The ABPM conferences are a great investment of time to connect with others in our industry and learn from each other. 
There is nothing else like it!” – Jill Swartz, Dell Technologies, 2022 Spring Conference Evaluation



WEDNESDAY, MARCH 29, 2023
9:00 - 10:15 am  Breakout Sessions Continued
ABPM’s Staffing Model Survey Results - Management Track - Clarendon Room
Candie Hurley, Trainer/Consultant, GoProBriefings.com
The Briefing Program Staffing Survey is deployed every few years in response to the expressed needs of briefing program managers 
wanting insights into staffing levels as they establish new programs, grow existing programs, and/or expand regionally. In this session 
we’ll take a look at the results of the research conducted in February 2023. How do headquarters centers differ from regional centers 
in terms of volumes, staffing, and workload? How do workload averages differ by briefing type? How many briefings can a consultant 
support?  Join this session to help us shed light on why the data is trending in a surprising direction.

10:15 - 10:45 am  Break
10:45 am - 12:00 pm Breakout Sessions
Create Collaborative Customer Journeys - Customer Experience Track - Georgian Room
Sid Van Wijk, Head of the EBC Program, and Amanda Natalie Løvgren Fellov, Global Strategic Program Manager, both of Miro
TL;DR: Involve your customer in the Pre-, During and Post-Briefing experience and learn how to make hybrid work. 
The past few years have brought a lot of rapid change. We’re all working with completely changed customer expectations. Technology 
has rapidly changed, which is changing how we all work together – internally and with customers. If you’re running briefings like you 
did pre-pandemic, you are falling behind. How are you changing your centers, tech-stack, and team culture to become future-proof, 
and also, hybrid-ready? In this session, Sid and Amanda will show how you can expand the customer journey beyond the day of the 
briefing. Not just informing the customers about their briefing, but co-designing it! Let’s discuss the role of technology and how you can 
change your process to make this work, creating highly relevant briefings and building stronger customer relationships.

Panel Discussion: Choosing the Right Type of Content Management System for your Briefing Program - Opera-
tions Track - Grand Ballroom B
Joe Whitesides, Director of Experiential Technology, and Mark Coxon, Business Development Director, both of AVI-SPL/XTG; Nathan 
Pisik, Global Head of Briefing Program Content & Messaging Strategy, Google; and Renee Hettinger, Experience Designer Boeing    
The right Content Management System (CMS) helps your program team’s efficiency and enhances the customer experience. But for 
most programs, a CMS isn’t an easy out-of-the-box solution, and getting to the right CMS based on the needs of their program can be 
complicated. In this session, you’ll learn from a panel of your peers who have used a range of CMS approaches to achieve their goals: 
homegrown, fully customized, and out-of-the-box. We’ll hear about their program needs, their CMS journeys, and their decision-making 
process. You’ll also learn what type of questions you should be asking yourself about your program and team before choosing a CMS, 
thus giving you a tactical guide to making the right choice. You’ll leave with a better understanding of the range of CMS solutions in the 
industry and the ability to assess your needs to determine which type of CMS approach is best for your program.

Celebrating Moments of Brilliance - Connections Track - Arlington Room
Lorna Breault, Customer Experience Center, Philips
One of the best things about networking with ABPM colleagues is learning about all the new and innovative things that are happening 
within each of our respective programs. We might not all have World Class level programs (yet), but it doesn’t mean we don’t have 
pockets of brilliance worthy of celebration and sharing. Do you provide really unique client gifts? Have you developed a cool technology 
that tells your story in a forward-thinking and innovative way? Do you have a fascinating way of engaging with your leaders? Do you 
want to learn about fresh ideas to breathe new life into your center? Come to this fast-paced session ready to share your own moment of 
brilliance, learn from others… and celebrate!

The Universal Language of Experience: FM Global’s Lessons from Opening their First International Customer 
Experience Center - Centers & Technologies Track - Berkeley Room
Ronnie Gibson, VP Brand Experience, FM Global; Geoff Thatcher, Chief Creative Officer, Creative Principals; and Jeff Hannah, VP of 
Strategy, Exhibit Concepts
On November 9, 2022, FM Global opened its first international experience center—The FM Global Centre in Singapore. FM Global 
has several experience centers in New England, like the FM Global Learning Center, SimZone and Innovation Studio outside Boston 
and its Research Campus in Rhode Island. This Research Campus features the world’s largest fire test facility, the company’s famous 
Natural Hazard Lab and other labs where FM Global researches how to engineer risk prevention for its clients. This session will explore 
the challenges and learnings that came from taking FM Global’s experiences from New England to Singapore with its grand opening 
rescheduled many times due to the global pandemic. This session will cover key lessons that professionals can apply when designing 
experiences. These key lessons include the universal language of experience design, how to understand your audience, how to form 
and direct a successful team of professionals and how to get guests to come and engage. Ultimately though, one of the most important 
lessons that FM Global learned from their process was that international experiences can be imported back into the United States and 
doing so actually makes your experiences here more global, inclusive, and diverse.

“Great content and variety of speakers! Plenty of opportunities to learn about several different areas.” 
– Anonymous, 2022 Spring Conference Evaluation



10:45 am - 12:00 pm Breakout Sessions Continued
Driving A More Valuable Customer Insight Session - Analytics Track - Statler
Candie Hurley, Trainer/Coach/Consultant with GoProBriefings.com
The Customer Insight Session has evolved beyond just a topic at the beginning of a briefing where a customer presents information 
about their current situation.  A high-value Customer Insight Session is a structured, future-focused, strategic gap analysis conversation 
that uncovers customer business objectives and challenges. In this session, we’ll look at the evolving skills and processes needed to 
plan, lead, capture, and use customer comments surfaced during this important part of the briefing.

How to Eat an Elephant (Or Tackle the Enormous Project of Starting a Briefing Program) - Management Track - Clarendon
Ellen Barnes Pfiffner, Consultant, EBP Business Consulting and Anthony Pham, Director, Executive Briefing Program, Fortinet
Starting a new briefing program from scratch? Or have you been given the keys to an old space and have the task of raising the phoe-
nix from the ashes? Either way, starting a new program is daunting. You’ve been given the list of world class characteristics, but you are 
not sure what is absolutely necessary, or where to start. In this session we are going to hear from a young program about their journey. 
At the end of the discussion, you will leave with lots of tips, plus, a list of the top 6 musts to open the doors of a successful program. 
How do you eat an elephant or start a briefing program? One bite, or step, at a time!

12:00 - 1:00 pm Lunch - Grand Ballroom A Sponsored by Nexus

1:00 - 2:15 pm Breakout Sessions
Briefing Metrics: What Works Today and What to Expect in the Future - Analytics Track - Grand Ballroom B
Moderator: John Heiman, Consultant with EBP Business Consulting, and Former head of Sprint’s EBC; Panelists: Bonnie Bryce, Dir. 
CX Strategy & Programs, Dell Technologies; Din Lapidot, Americas Graphics Experience Center Manager, HP; and John Panek, Sr. 
Manager Executive Briefing & Experience Center Zebra Technologies
Do you have a question you’ve been unable to answer or a solution you’ve discovered and want to share with the ABPM community? 
Briefing program metrics continue to evolve, though some tried and true measurement methodologies remain foundational. In this ses-
sion, John will lead a panel of members who’ve mastered the art of measuring the effectiveness of briefings and are trailblazing the fu-
ture of analytics. Panelists will talk about their favorite metric, the one that eludes them, and what they envision for metrics in the future.

Building An Inclusive Briefing Program - Operations Track - Georgian Room
Emily Atuhairwe, Briefing Program Manager, and Jessica Guerrero, Global Head of Cloud GTM Diversity, Equity & Inclusion (DEI), both 
of Google Cloud
Diversity and inclusion are the bedrock of innovation. Studies have shown that diverse organizations see more success. In this session, 
we will examine the definition of Diversity, Equity and Inclusion (DEI) and its importance, explore ways to build a diverse and inclusive 
briefing program, and look at the low-lift internal resources you can leverage on this quest. This session will provide participants with 
the necessary tools to identify resources to help build a diverse briefing program and identify DEI stakeholders. In addition, we’ll look at 
building a speaker recruitment strategy for a more diverse speaker pool as part of your larger Discussion Leader Engagement Strategy, 
which will uplevel your program and ensure you are offering your customers different perspectives.

Maximizing the Impact of your Program within Your Existing Budget - Management Track - Statler Room
Jesse Hanz, Director, Experience Centers, Schneider Electric and Pamela Evans, Principal and Consultant, GoProBriefings.com
Regardless of the state of the global economy, briefings make an impact for your company in a way no other customer engagement 
can. And during a slowdown, they are more important than ever. But as crucial as briefings are, teams are often asked to do more with 
less just like everyone else in the organization. What can you and your team do to maximize the impact of your program within the bud-
get you’re given? Jesse and Pam will share their tips, explore some creative approaches to uncovering new funding avenues, and lead 
a discussion among session participants. Come ready to learn and share!

Immersive Storytelling: How Microsoft Uses an Immersive Digital Canvas for Next Level Engagement - Centers & 
Technologies Track - Berkeley Room
David Rogers, Sr. Dir. of Operations & Executive Engagement, Microsoft and Peter Stewart, EVP Strategy & Global Alliances, Cyviz
Microsoft Technology Centers (MTCs) are a global network of facilities that deliver immersive industry experiences and deep technical 
engagements focused on customer business outcomes. Contained within the MTCs is the Envisioning Theater which creates immer-
sive environments that help customers with vision-setting, strategy, and solving business challenges by showcasing the power of digital 
transformation and innovation. Learn how Microsoft delivers next level collaboration by using their Envisioning Theater as a digital 
playground to delight and inspire guests with content from multiple sources, flexible configuration, and inclusion of remote participants. 
This session will review how Microsoft does this in practice, what tools make it possible, how you can tailor/scale this to your situation, 
and how other briefing programs have leveraged similar technology. 

Inaugural ABPM Hackathon (Part 1): Help us Help you! - Connections Track - Arlington Room
Moderator: Dave Brull, Vice President, Global Accounts, kubik
The best part of coming together at the Spring Conference is there are a lot of experts in the room. Why not harness that power by 
bringing your challenges so we can collaboratively discuss the issues, questions, and topics that are keeping you up at night? The ses-
sion leaders will moderate to assist you in finding suggestions, potential solutions, examples, recommendations and inspiration to help 
you navigate your tricky challenges.

WEDNESDAY, MARCH 29, 2023



1:00 - 2:15 pm Breakout Sessions Continued
Going Beyond with Impactful Briefings at User Conferences & Events - Customer Experience Track - Clarendon
Gary Hercules, Executive Briefing Manager, Justin Duhe, Executive Briefing Manager, and Coryn Connelly-Cabreros, Executive Brief-
ing Manager, all of Autodesk, Inc. 
Whether at the corporate briefing center or on-the-road, a successful executive briefing is a valuable reflection of what it’s like to do 
business with your company. Hosting briefings at user conferences and events is an opportunity for customers to meet face-to-face 
with your executives, product experts and thought leaders. So how do you leverage your thought leaders’ expertise to create impactful 
briefings at these types of events? How do you maintain a high-touch, white glove experience in non-traditional briefing settings? This 
session will explore ways to enhance the customer experience at user conferences and events by providing attendees with best practic-
es for delivering a world-class briefing experience on-the-road.

2:15 - 2:45 pm Break
2:45 - 4:00 pm Breakout Sessions
Does Your Personal Brand Align with Your Program Brand? - Management Track - Statler
Candie Hurley, Trainer/Consultant GoProBriefings.com 
What do your stakeholders think when they hear briefing program? “Great program, friendly team, best rooms, fantastic food?” Or, 
“amazing team, very consultative, knows the business, a real partner in helping us get business across the finish line”? Your Program 
has a reputation or brand. And so do you. Have you thought about what they are? Are they in alignment with each other? This session 
will help you develop insights into how others currently view your briefing program and how they see you as a briefing professional. 
By building a strong brand at both levels, you are better positioned to get the resources and recognition that you and your program 
deserve.

Reinvigorating and Managing Your Discussion Leader Pool - Operations Track - Georgian Room
Jocelyn Domabyl, Program Manager, CX Strategy & Programs and Tena Black, Program Manager, CX Strategy & Programs, both of 
Dell Technologies
As seen year-after-year in ABPM’s “Benchmarking Research on the Effectiveness of Briefings,” relevant content communicated by 
knowledgeable, trained, and skilled Discussion Leaders (DLs) is the most important element of the briefing. Now, you’ve taken the time 
to build out your Discussion Leader pool, what do you do next? In this session we will focus on the tools and strategies to reinvigorate 
and maintain a strong Discussion Leader Bureau (DLB) and explore methods to incentivize DLs to return to site and present in-person. 
Whether your program is in the beginning stage of developing a speaker pool or already has an established DLB, join our collaborative 
and interactive session to learn strategies, share insights, and actively work through the challenges and opportunities briefing programs 
face managing a speaker pool.

Planning to Engage: Future Trends in Human-Centered Virtual and IRL Technology - Customer Experience Track - 
Grand Ballroom B
Moderators: Dale Tesmond, Storybuilding® Founder, and Marshall Thompson, Director of Strategic Growth, both of Hyperquake; 
Panelists: Andrew Hahm, Director, Global Executive Briefings, Teradata; Sid Van Wijk, Head of the Miro EBC Program, Miro; Adam Ste-
phenson, Senior Director, Global Executive Briefing Programs, Palo Alto Networks; Bryan Hobbs, Director of Immersive Experiences, 
Microsoft; and Jaime Salinas, Senior Manager, Innovation Center, Visa
When center managers incorporate new   — or update current— technology, we often hear, “The world of technology is evolving so 
quickly, how long will my technology be relevant?” or “What’s next, and how do I stay ahead?” This panel discussion will help managers 
consider the factors and future trends (including AR, AI, metaverse, etc.) that go into effective planning for both virtual and IRL tech-
nology that will engage the next generation of customers coming into their centers. After this session, the attendees will have a clearer 
understanding of what future generations value, how to engage this market, and the factors and trends to consider for planning the right 
technologies both virtual and IRL to engage future customers. 

Inaugural ABPM Hackathon (Part 2): Help us Help you! - Connections Track - Arlington Room
Moderator: Dave Brull, Vice President, Global Accounts, kubik
The best part of coming together at the Spring Conference is there are a lot of experts in the room. Why not harness that power by 
bringing your challenges so we can collaboratively discuss the issues, questions, and topics that are keeping you up at night? The ses-
sion leaders will moderate to assist you in finding suggestions, potential solutions, examples, recommendations and inspiration to help 
you navigate your tricky challenges.

A Look at the Vision and Strategy Behind Google’s Pier 57 - Centers & Technologies Track - Berkeley Room
Emily Atuhairwe, Briefing Program Manager, Google Cloud; West Bielstein, Google Corp Engineering; David Waingarten, Creative 
Director, Downstream; and Emilie F. Grenier, Creative Director, Thinkwell
Google’s Pier 57 project in New York represents an interesting shift in approach to customer engagement in both systems and scale. 
It’s essentially 10 EBC’s in one amazing facility. In this session, we’ll cover the project’s vision and strategy and, more broadly, Google’s 
evolving approach to experience design and customer engagement, including the systems that are helping Google scale this approach 
globally. Pier 57 has introduced processes and tools that are scalable in both directions. There’s so much to share about two important 
sides of the same coin: function and “wow factor”.
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8:00 am Grab & Go Breakfast - Avenue 34 Room
8:30 am - 3:45 pm  Tour Day - Avenue 34 Room Transportation sponsored by Nanolumens 
   Consult your badge for your group number. Please be on time to avoid being left behind! 
   Group 1 breakfast available at 8:00 am, board at 8:40 am, and depart sharply at 8:50 am
   Groups 2 & 3 breakfast available at 8:15 am, board at 8:50 am, and depart sharply at 9:00 am 
   Groups 4 & 5 breakfast available at 8:30 am, boards at 9:05 am, and departs sharply at 9:15 am

Groups 2 & 3 - Red Hat and Verizon
Red Hat - Located in a 120,000-square-foot facility in Boston’s Seaport District, the Red 
Hat Executive Briefing Center is housed in the same building as the Emerging Technolo-
gies R&D facility, Open Innovation Labs, and University Collaboratory. The center allows 
visitors access to the brightest minds working in technology today and houses interactive 
technologies that let visitors participate in a fully-immersive experience to gain a more 
comprehensive understanding of Red Hat offerings. This allows the team to demonstrate 
how open-source technologies can solve the real-world challenges as well as collaborate 
with customers to realize the potential in their businesses. 

Verizon - At Verizon, we don’t just put 
technology in place – we build it into our centers and stress it in our Executive Briefing 
Program. From the ground up, we’ve made technology organic to the experience. And, 
we’ve won awards for our products and services. From green design to dynamic labs to 
copper theaters that block interference for pure 5G demonstrations, we’ve created facili-
ties that showcase the power of technology. The Innovation Centers are part of Verizon’s 
broader 5G Lab ecosystem. The Boston Innovation Center is located on the 15th & 16th 
floors in the new Hub on Causeway. We have four conference rooms on-site to host 
executive briefings and a wide range of demonstrations that can be showcased to help 
stimulate customer discussions. Guests exchange ideas with our top technical leaders in 
a working lab environment.

5:00 pm - Enjoy Your Free Night in Boston
Wednesday evenings at ABPM conferences are the perfect time to network. We’ll include suggestions for area shopping and dining in 
your MyABPM conference app.
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THURSDAY, MARCH 30, 2023

Groups 1 & 4 - Microsoft and PTC
PTC -  The transformational power of PTC’s technologies takes center stage at the CXC. 
Located in the heart of Seaports Innovation district, the CXC welcomes customers, pros-
pects, partners, analysts, and media to an interactive, immersive experience, highlighted 
by state-of-the-art technologies and real-world applications. Customers get hands-on with 
the latest digital technology and explore real-world use cases to understand how they can 
achieve business impact with digital transformation. Whether in-person or virtual, guests 
participate in highly customized technical demonstrations to reveal how other organiza-
tions have overcome challenges and managed operational changes to effectively face 
disruption. PTC is dedicated to sharing lessons that will fuel innovation and drive success 
forward.

Microsoft Technology Center - Located in Burlington, the Microsoft Technology 
Center is a hub for innovation on the Microsoft Cloud. Visiting customers work with MTC 
Technical Architects to empower digital transformation and business outcomes through 
industry experiences, and deep technical engagements like architecture design ses-
sions, hands-on labs, and rapid prototyping. Briefing professionals attending this tour 
will experience the center’s new Envisioning Theater and learn how it has enabled their 
storytelling vision.



Group 5 - Leadership Day and Philips
Philips - Opened in 2022, the US Philips Customer Experience Center is located at 
Cambridge Crossing in a 43-acre innovation, technology, and life science communi-
ty. The CEC teams offer a wide range of products and solutions representing Philips’ 
unique propositions. They consist of live or virtual experiences that walk visitors along 
the healthcare continuum, as seen through the eyes of different family members and a 
team of healthcare professionals. Through real life stories, interactive presentations, and 
product demos, they put faces and stories to various health challenges, and demonstrate 
how a series of connected solutions can help make life better. They are experts in expe-
riential marketing who host customers from around the globe to drive focused business 
conversations.

Leadership Day sponsored by Cyviz
Facilitated by Candie Hurley, Trainer/Consultant, GoProBriefings.com
You’ll spend the second half of the day enjoying content customized specifically for 
you. Prior to the conference, those who chose this tour will be surveyed regarding 
their most pressing challenges as well as trends they’re seeing. Candie will facilitate 
conversations with the full group focused on the responses. Leaders like ABPM Presi-
dent Elizabeth Simpson, some current and past ABPM Advisory Board Members, and 
industry thought leaders, will participate and share their insights.

5:30 - 10:00 p.m. An Evening Cruising on Boston’s Harbor - 
Buses Board at Valet Entrance near Avenue 34 Room
World Class Briefing Awards Ceremony & Gala Dinner
We are excited to be aboard the Odyssey for this year’s World Class Briefing Awards 
Ceremony and Gala Dinner. The Odyssey is the most elegant dining vessel on the Boston 
Harbor: a sophisticated four-level vessel with three climate-controlled dining decks and two 
exterior observation decks. Dress is cocktail. Gather at 5:30 pm at the valet entrance near 
the Avenue 34 room to board the bus. Please be on time to avoid being left behind! 
Awards Ceremony sponsored and produced by Downstream

Tour Day Options Continued

THURSDAY, MARCH 30, 2023

Our Thanks to the 2023 Spring Conference Committee
Our sincere thanks to the members of the 2023 Spring Conference Committee. This hard-working group’s charter is to advise the 
ABPM team regarding the content of the conference by thoroughly reviewing and discussing feedback from the previous spring 
conference as well as member responses to the Spring Conference Content Survey. These members met monthly beginning in 
July of 2022 and served on sub-committees focusing on the Opening General Session, the Solution Partner Showcase, Breakout 
Sessions, Newcomers & Networking, and Gala Dinner & Awards. In addition, many of the committee members work with session 
leaders prior to the conference to review session content and their plans for the session they will lead.

Amanda Allan of Cloudera Jo Foster of ServiceNow       Joe Perry
Lorna Breault  Jan Holzer of Red Hat       Susan Riese of Derse
David Brull of Kubik Heather Jones of 900lbs      Jheroma Simon of UnitedHealth Group
Will Bullins of Electrosonic Jill Lopez of Verizon       Jayne Stafstrom of Dassault Systemes
Mark Cooper of Czarnowski Collective David Montgomery of Verizon   
Jocelyn Domabyl of Dell Technologies Marcy Nelsen of AT&T 
Pam Evans of GoProBriefings.com Meghan Murphy of Verizon    
Janine Fogal of Juniper Networks Renée Niebylski of Crestron     



Conference Fee 
The price for Spring Conference registration is $1,195 for members, $1,445 for non-members (briefing professionals or employees of 
Solution Partner companies only - vendors must be recommended Solution Partners to attend ABPM events). All prices are Early Bird 
prices. After February 22, the member rate will increase to $1,345 and the non-member rate will increase to $1,595. During registration, 
you can pay with credit card (ABPM accepts Mastercard, Visa, American Express, or Discover) or you can create an invoice to submit 
to your AP department.

Four-Plus Registrant Discount 
To receive the discount code for 10%-off each registration fee when four (4) or more people from the same company will attend, please 
email info@abpm.com.

New Membership/Registration Bundle Deal 
Receive the first year of membership free with non-member rate conference registration! This offer is only available to those who have 
never been ABPM members. Main Solution Partner members do not qualify for this offer; however additional employees from a current 
Solution Partner company are eligible.

Informal Pre-Conference Regional Video Conference “Happy Hours” 
If you’re registered by the Early Bird date (Friday, February 17th), you’ll receive an invite to a video conference Happy Hour for those 
in your region. The Happy Hour will be held a few weeks prior to the event and give you a chance to meet other conference attendees 
ahead of attending the conference.

Conference Hotel 
The Boston Park Plaza, located at 50 Park Plaza, Boston, MA 02116, is the 
primary location of the 2023 ABPM Spring Conference. Reserve a room in the 
ABPM Block at the Boston Park Plaza via this link. The $249 plus tax ABPM room 
block rate is available on a first-come, first-served basis, and is based on avail-
ability. Once all rooms at the conference rate are booked, regular rates will be 
charged. Book early!

Suggested Airport and Parking 
The airport nearest the Boston Park Plaza is Logan International Airport. It’s 
approximately 5 miles from the Boston Park Plaza (15-30 minutes). Parking is 
available in the Motor Mart garage across the street from the rear of the Boston 
Park Plaza. Currently, overnight self-parking is $41 per day and the valet rate is $65 per day.

Suggested Dress 
All conference activities are business casual with the exception of the Gala Awards Dinner which is cocktail. Layering during conference 
sessions is recommended.

Payment & Cancellation Policy 
To receive the Early Bird Rate, registration fee must be paid by Friday, February 17, 2023. All other registration fees must be paid prior 
to Friday, March 24, 2023. You are registered at the time you receive a conference confirmation email from ABPM. Due to commit-
ments for catering and transportation, we regret that we’re unable to issue refunds/credits or void outstanding invoices for cancellations 
received after Friday, March 3, 2023. However, substitutions may be made at any time with the same type of registration (member vs. 
non-member). Cancellation and substitution notices must be received via email to info@abpm.com.

COVID-19 Attendance Policy 
If you register for this event, you acknowledge that you will be fully vaccinated (as described by the CDC and/or the State of Massachu-
setts, whichever is more stringent) by the dates of the conference and will be required to show proof of vaccination (card or photo) at 
event check-in. You also understand that an inherent risk of exposure to COVID-19 exists in any public place where people are present. 
By attending the conference, you voluntarily assume all risks related to exposure to COVID-19 and agree not to hold McCreery Inc. 
dba ABPM, or any of their affiliates, directors, officers, employees, agents, contractors, or volunteers liable for any illness or injury. This 
policy may change based on developments pertaining to COVID-19.

LOGISTICAL INFORMATION

“Networking opportunities were a key highlight for me. While I learned a TON in the sessions, I think having the chance to network 
and build connections with peers was the most valuable part of the conference.”

– Anonymous, 2022 Spring Conference Evaluation

“I love how much people share their best practices and are very open with each other.”
– Brian O’Neill, W. L. Gore & Associates, Inc., 2022 Spring Conference Evaluation

https://book.passkey.com/event/50472834/owner/265/home
https://book.passkey.com/event/50472834/owner/265/home


ABPM gratefully acknowledges the following Sponsors whose generosity is 
contributing to the success of  the 2023 Spring Conference.

SILVER LEVEL SPONSORS

GOLD LEVEL SPONSORS

Questions? Call +1 214-306-0115 or email info@abpm.com. Registration is available online at ABPM.com
ABPM   PO Box 141079   Dallas, TX 75214  +1 214-389-0990  Fax: +1 972-362-1072

PLATINUM LEVEL SPONSORS

https://www.abpm.com

